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less losses, bitter experiences and public misfortune, incapable managemeat should be kept out of marketing, even though other requirements of success ul operation are evidenced.
4.   Capable managers are not found everywhere.    It costs both money and time to produce managers of ability out of human raw materials.    Besides not one person out of a thousand has the native ability that in response to education, training and experience will make a young man into a valuable manager for marketing enterprises.    For this reason desirable managers  are scarce and high salaries are offered to get them by those who wish to guarantee success for their marketing companies.    Well-paid managers worth high salaries are the cheapest kind in the long run.
5.   Great numbers of enterprises fail because of inadequate financing.   This is the case because they are unable either to afford necessary buildings, land, or equipment, or to purchase the volume of products required to make a company successful.   Adequate financing is essential to efficiency in marketing.
6.   Because costs of operation differ according to the quality of products handled, it is desirable to assemble as nearly as possible that quantity which results in minimum cost and maximum saving or profit per business concern Either too little or too much business de/eats in a measure the objects of operating a marketing enterprise.
7.  To render all middleman sendees as cheaply as possible and at the same time to make the highest possible profit consistent with low prices to consumers and high prices to farmers, requires that superior marketing methods be used to the exclusion of inferior methods.   The integrated method, whereby local middlemen are federated into suitable, efficient, country-wide selling or distributing systems, represents the most efficient plan of marketing.
8.   Consumers always want products of high quality.   In fact these are the commodities of greatest scarcity.   Production and handling of  them, therefore, gives the greatest certainty of profit both in farming and in marketing.   The enterprise which seeks to guarantee success must place the premium on high quality.   For those who do this markets are most certain to be opea and active and prices remunerative.
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